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BRAND GUIDE
ABOUT

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit, sed
diam nonummy nibh euismod tin-
cidunt ut laoreet dolore magna
aliguam erat volutpat. Ut wisi
enim ad minim veniam, Quis Nos-
trud exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem
vel eum iriure dolor in hendrerit in
vulputate velit esse molestie con-
sequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et ac-
cumsan et iusto odio dignissim
qui blandit praesent luptatum
zzril delenit augue duis dolore te
feugait nulla

you need to add
images here...
according to brief
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MAST ER LOGO
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BRAND GUIDE
SECONDARY LOGO
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LOGO VARIATIONS ¢
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BRAND GUIDE
LOGO USAGE
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FRUTO:

Minimum logo size
Min Height. 5cm
Min Width. 4dcm

\_
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FRUTO

lcm minimum margin
around all sides

fo ensure

breathing space

Note! No maximum
size defined by
this logo
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Quicksand Bold - ABCDEFGHIJKLMNOPQRSTUVWXYZ,./?:
Quicksand Book - abcdefghijklmnopqgrstuvwxyz,./?:
Quicksand Italic - abcdefghijklmnopqgrstuvwxyz,./?:

BEBAS BOLD - ABCDEFGHIJKLMNOPQRSTUVWXYZ,./?:

Lorem ipsum dolor sit amet, consectetuer adip-
iscing elit, sed diam nonummy nibh euvismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat, vel

LOREMIPSUMDOLOR SITAMET, CONSECTETUER
ADIPISCING ELIT, SEDDIAMNONUMMY NIBH EU-
ISMOD TINCIDUNT UT LAOREET DOLORE MAGNA
ALIQUAMERAT VOLUTPAT.UT WISIENIM AD
MINIM VENIAM, QUIS NOSTRUD EXERCI TATION
ULLAMCORPER SUSCIPITLOBORTIS NISLUT
ALIQUIPEXEA COMMODO CONSEQUAT. DUIS
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COLOUR PALETTE ¢

Primary Secondary Accents
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BRAN D AIDIDL /CAT /O N - Business card, facebook cover ‘”/
=N

+61 413508988
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John Smith a4
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+61 413508988
jsmith&fruto@ email.com

www.frutoworld.com.au %




BRAND GUIDE
CONTACT DESIGNER

John Smith
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Experience:
+61 413508988

Skillset:
www.frutoworld.com.au

Portfolio:
wWwww?
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GLOSSARY
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